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Marketing Education continues to make strides in connecting to business and industry while keeping its integrity and rich history.  On May 14, 2007, Dr. Jim Gleason (MarkED Resources) unveiled the newest national standards in marketing education.  As career clusters become a prevalent part of curriculum development for teachers, it is important to understand that the national standards in marketing, management and entrepreneurship education include the marketing, finance and management clusters with entrepreneurship woven into all three.  The workshop, hosted in Eau Claire, was attended by twenty secondary and post secondary educators from both Wisconsin and Minnesota.  The group comprised an equal number of marketing and business educators.  The agenda dealt with CTSO’s, curriculum, program development and successful models.
Dr. Gleason presented an historical view of the Career and Technical Education profession emphasizing that business should be taught from a business perspective; while recognizing that people who have not been in business are teaching those courses.  There is a need to get and keep quality educators in the profession.  

CTSO’s like DECA, BPA, and FBLA are co-curricular organizations that are tightly woven with standards.  The continuing need to focus on academic integration is imperative.  There is an increasing need for a 21st Century philosophy including broader and higher order thinking skills within the CTSO’s including assessments for competitive events to reflect academics like reading, writing, and probability.
Program development was a large part of the discussion throughout the one-day workshop.  Topics that were of most interest include:
· Work-Based Learning over co-op

· Rigor over recruiting

· Independent standards-based proof of learning

· Development of relationships beyond surface level

· SBE can take on many shapes, not just a school store

Successful program models are prevalent in Marketing Education around Wisconsin.  As educators there is a need to continually review and reflect on the curriculum we deliver to our students.  Some tips that may be helpful for you as you continually evolve your curriculum include:
· Implementing smaller learning communities
· Develop inquiry/project-based learning

· Make the college connection through AP, DC, or Articulation

· Work on making one substantive change in your curriculum each year:  narrow the scope, increase the depth and establish priorities

All marketing education programs should continue to grow each year through actively setting time aside to update and make necessary changes.  We are professionals and we need to take action.  We need to be pioneers and advocates for our programs.  If we don’t take our profession seriously, no administrator will.  Be watching for new and innovative career cluster documents!
To access the new national standards in marketing education, visit the MarkED website at www.mark-ed.org.  These standards will be available at Conclave in Nashville later this month and will be adopted by Wisconsin as the state standards.  Watch for the new standards in print throughout the year at http://dpi.wi.gov/cte/lemktgpg.html or email sara.adornato@dpi.state.wi.us for more information.

